Pastoral Livestock Marketing in Eastern Africa

An in-depth, evidence-based investigation of livestock marketing in Eastern Africa which
approaches the issues from a variety of disciplinary perspectives including anthropology,
economics, geography, and rangeland ecology.

Editors John G. McPeak and Peter D. Little present current findings on how livestock
markets in this area operate, describe policy options that help markets function more
effectively, and identify topics meriting further research. The issues are examined at

a variety of levels (household, market, national, and international), and many of the
authors place emphasis on cross-border trade: an area not currently well understood but
of substantial economic importance.

The book is written in a clear, straightforward style and, though the authors come from
a variety of fields, jargon and discipline-specific terms are kept to a minimum.

John G. McPeak is Assistant Professor in the Department of Public Administration with
a courtesy appointment in Economics at Syracuse University in Syracuse, NY, USA.

He was previously a post-doctoral researcher for the Pastoral Risk Management project
of the Global Livestock Collaborative Research Support Program and Cornell University
based in Kenya.

Peter D. Little is Professor and Chair of Anthropology at the University of Kentucky,
USA. He has conducted research among pastoral and agrarian populations in Africa for
more than 24 years and has written extensively on rural development, social change,
livestock trade and traders, political economy, and food security. His most recent
projects look at stateless economies, cross-border trade, and pastoral risk management
in the Horn of Africa.

‘...the depth, clarity and sophistication of this book should be applauded.’

Dr Claire Heffernan, Research Fellow, Department of Agriculture, School of Agricultural
Policy and Development, University of Reading.

‘...a must for all including researchers, policy makers, and development practitioners
interested in improving the lives of the poor...’
Simeon Ehui, Lead Economist, The World Bank.

‘This inter-disciplinary collection is essential reading ...a seminal contribution...’

Christopher Delgado, Director, Joint Program on Livestock Market Opportunities
International Livestock Research Institute (Nairobi) and International Food Policy
Research Institute (Washington, D.C.).

‘...a very significant contribution...This book fills a major gap...The foreword by Stephen
Sandford is a masterpiece of incisive insight in its own right.’

Professor Katherine Homewood, Head of Department, Anthropology,
University College London.

Cover photo courtesy of Fred Zaal

ISBN 1-85339-631-1

(TDG I

PUBLISHING 9"781853"396311

BILYY uId)se] ul
SunayJey ¥201saAI] |eloised

!

9G L/

Pastoral Livestock Marketing

In Eastern Africa

John G. McPeak and Peter D. Little




